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D | The main goal of this thesis is to establish a framework and methodology that can be used by consumers, brands, and regulatory bodies to define

e | and evaluate social transparency in global supply chains. Building on previous research in this field, the researchers construct a framework that

sc | distinguishes external and internal transparency, after which we identify five factors that drive supply chain transparency. Adaptive survey is then

ri | designed and used to evaluate both external and internal transparency, while investigating the role of each factor in shaping supply chain

pt | transparency. The thesis focuses primarily on external transparency and two factors: legal and political complexity and supply chain communication.
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